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Article Summary 
It is fascinating that despite the increasing condemnation of crime, criminal behavior remains persistent in most states. Since media is one of the industries where crime remains an important theme, most societies are now questioning the role of media in influencing crime. As a result, Hatice (2014) discussed the relationship between media and crime. In particular, the authors discuss the different ways that the media portray criminals and the effects of such portray on trends in crime. 
Hatice (2014) found that despite the nonexistence of an explicit media-related theory of crime, the role of media in shaping the trends in crime remains high. The main contribution of the media lies in the dominance of crime in mass media, especially in newspapers, TV series, and reports. Undeniable evidence shows that the media can cause moral panic as well as fear among the public. The problems become worse when the media focuses on crimes for entertainment, public demands, and economic gain rather than honest reporting. At the same time, the media influences trends in crime by selective reporting. For instance, Hatice (2014) revealed that the media under reports white-collar crimes. In some instances, the media uses positive language while reporting white-collar crimes, thus encouraging deviance. The author advises that the media should uphold public interests while observing the current public agendas and policies. In the end, the media will largely contribute to the reduction of crimes. On top of that, Hatice (2014) also suggest that regulatory authorities should introduce policies that shield the media from external influence. An example of the policies includes funding and criminalization of biased reporting. 

Article Reflection 
Hatice (2014) provides wide coverage of the relationship between the media and the levels of crime. In particular, the author differentiates the different ways through which the media influence the levels of crime. Examples include the language of coverage, the frequency, type and scope of coverage. Hatice (2014) enhances the work by using the white-collar crime as an example of undiscovered types of crime. The author also explicitly indicates that under coverage hurts crime. Simultaneously, the author reveals some of the driving factors that prevent the media from due diligence. Examples include public demand, financial gain, and other types of external influences. 
Despite the above strengths, the article is still open to weaknesses. First, the author fails to sufficiently discuss government policies that determine the reliability of media-generated content. An example of these factors is funding. In instances where the media personalities are underpaid, the quality of work remains low. Second, the author fails to explicitly suggest proactive ways of handling the negative effects of external forces. As a result, the problem may linger. 
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